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UJa B -I-9l Introduction

Introduction and uses of LMSs

A LMS (Learning Management System) is the main

representative and best example of the use of ICTs* in education.

Nowadays it is an essential tool in university education.

Other names:
Course Management System (CMS)
Learning Content Management System (LCMS)
Virtual Learning Environment (VLE)
Virtual Learning System (VLS)
Learning portal
e-learning platform

*ICT: Information Communication Technology
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LMS Classification (based on working space)

Corporate LMS. Used in companies for employee training. Centered on
business needs:

Knowledge transfer and skill training.

Help generate new knowledge.

Academic LMS. Focused on:
2 Knowledge transfer.
&% Teaching and Learning with a global scope (learning environment
management).

Integrated LMS/LCMS: Systems integrating:
® Learning management features
® Funcionality for developing, managing, and delivering learning
contents.
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LMS: Natural working environment of HEI Faculty and students in Internet

Use of the institucional LMS in Spanish Universitiesin (“UNIVERSITIC 2015”, 2016)
96% ,
94%

H 92%

&
" 95%

92%
90%
88%
86%
84%
82%

B Faculty using institutional LMS
2011

I Students using institutional LMS

2014
Use of LMS in USA (“The Current Ecosystem of Learning Management Systems

in Higher Education: Student, Faculty, and IT Perspectives”, 2014)

99% of institutions have an LMS in place
85% of faculty use the LMS and 56% of faculty use it daily
83% of students use the LMS and 56% say they use it in most or all courses
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Resources and Services in Web environment

Learning contents in different
formats (pods, pdfs, archives,
modules, videos,...)

Tracking of learning progress Integration possibilities

Tools to...

...build contents (wikis, blogs, ...)

...collect user opinions

...evaluate users
(surveys)

...communicate users (mail, forum,
chat, videoconference...)




Introduction Overview . Communications \Integrations Conclusions

EPEN O°itarrics frmucter simplydigi... @meridian GJUPSIDE (/) V5365 WestNetulp g d235a% <NETEXAM> O Xvieme” BlueVolts:
ICOhere o i 2= Educadium ggﬂr:r?g @ f‘:ﬂf: |||[E[IPIW GRUWTH ' F-E%LLATITUDE
he UnifedLearming ystem NetDimensions SQUARE INC g[gapmng unuyir I CvrcencE EARNING

TRAINING

Netop PeopfeFluent \J %ﬂg m

() SABA QEV?LVQ EBJ""'" G EthosCE Percolme@ WORKPLACE ANSWERS Inx

Intelligent Workforce Software

MOS Axonify

MindOnSite V@ W CUSTOMIR INSPIRED SOLUTIONS

@ People.
KESDeE RN rix
SYSTEMS - .FI'DRENNF! Managemert software ®®

Smarter

'

Chamilo

(@ CYPHERWORX > NeoVistas
..............

@ zeovanng é'“front schoo)( ST URM NaMaYa NUICLO WRBIS ocenerine LT

EDUNIO QALEN OVA * LQ gumné @
MyLearmng ; Leamm Luceli Systems

CD2"learning Pla netT

Lectora] N = O X7 O'RCLE Global Teach: 7 A0 AT () ﬁ ' .
tessello

S REFLECTION P iningcentral valamis® LearnTask P Enable

.
e?\fyofﬁ
f’-"f’”"”’mﬂ

Blackboard

SAP SuccessFactors J




Introduction Overview Communications “Integrations Conclusions

LMS Overview and Trends

Eastern Europe; Middle East; $683,70
$1.024,80; 2% 1 2% Africa; $607,70; 1%
Latln Ameérica;

52 106,00 ; 5% “‘

Western Europe
S? 978,60;17%

North America;
$23.337,40; 50%

Asia and Oceania;
$10 936,50; 23%

2016 Worldwide revenue for self-paced elearning products and services by

region in USS millions (“Elearning market trends and forecast 2017-2021”, 2016)
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LearningStudio; 2%
Sakai; 3%
Others; 4%

D2L; 13%

Angel; 1%

BBLearn; 33%

Canvas; 19% Moodle; 25%

Spring 2017 Market Share: HEI LMS in North America (e-Literate, 2017)
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LMS Communication Possibilities

Faculty&<LMS—>Faculty
LMS < —>Faculty, Students Faculty € LMS->Students
Students € LMS—->Students
Systems <& —2>LMS Faculty, Students &> LMS <> Systems < —>People
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LMS-Systems Integration




UJd.es

Introduction Overview Communications “Integrations Conclusions



Introduction Overview Communications “Integrations Conclusions

Conclusions
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Introduction and uses of LMSs

A LMS (Learning Management System) is the main representative and best example of the use of ICTs* in education.

Nowadays it is an essential tool in university education.
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Other names:

Course Management System (CMS)

Learning Content Management System (LCMS)

Virtual Learning Environment (VLE)

Virtual Learning System (VLS)

Learning portal

e-learning platform

*ICT: Information Communication Technology 
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LMS Classification (based on working space)

Corporate LMS. Used in companies for employee training. Centered on business needs:

Knowledge transfer and skill training.

Help generate new knowledge.

Academic LMS. Focused on:

Knowledge transfer.

Teaching and Learning with a global scope (learning environment management).

Integrated LMS/LCMS: Systems integrating:

Learning management features

Funcionality for developing, managing, and delivering learning contents. 
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LMS: Natural working environment of HEI Faculty and students in Internet



99% of institutions have an LMS in place

85% of faculty use the LMS and 56% of faculty use it daily

83% of students use the LMS and 56% say they use it in most or all courses

Use of the institucional LMS in Spanish Universitiesin (“UNIVERSITIC 2015”, 2016) 

Use of LMS in USA (“The Current Ecosystem of Learning Management Systems

 in Higher Education: Student, Faculty, and IT Perspectives”, 2014) 
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Custom virtual space

User/Group/Resources management

Learning contents in different formats (pods, pdfs, archives, modules, vídeos,…)

Tools to… 

…communicate users (mail, forum, chat, videoconference…)

…build contents (wikis, blogs, …)

…collect user opinions (surveys)

…evaluate users

Tracking of learning progress

Resources and Services in Web environment

Integration possibilities
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2016 Worldwide revenue for self-paced elearning products and services by

region in US$ millions (“Elearning market trends and forecast 2017-2021”, 2016)







INGRESOS MUNDIALES PARA PRODUCTOS Y SERVICIOS DE e-learning AUTOACADOS POR REGIÓN (EN US $ MILLONES)
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Spring 2017 Market Share: HEI LMS in 4 Global Regions (e-Literate, 2017)
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Spring 2017 Market Share: HEI LMS in North America (e-Literate, 2017)
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Spring 2017 Market Share: HEI LMS in Europe (e-Literate, 2017)
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LMS Market Share per enrollment Bands for HEI in NA and EU (e-Literate, Spring 2017)
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Evolution of the LMS Market Share for HEI in North America (e-Literate, Spring 2017)
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Historical LMS Market Share in EU (e-Literate, Fall 2016)
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Percentage of New Implementations by Year in EU (e-Literate, Fall 2016)
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Percentage of New Implementations by product in North America(e-Literate, June 2016)
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Combined New HEI Implementations in North America and Europe

per Half-Year Period (e-Literate, June 2017)
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Percentage of New Implementations by Product (June 2016) - Primary only
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